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Climate change, a significant global issue, has been a hot topic for many years. But we often forget about the
important role businesses play while focusing on the roles of governments and individuals. Both big and
small businesses have a critical moral duty to address and have a positive impact on climate change. Their
operations continuously challenge their ethical place in climate change discussions. We must explore how
much companies should be responsible for their impact on the environment, how much they should care for
it, and what moral duties they have to help create a more sustainable future.

Under standing the Environmental Footprint of Companies

The concept of understanding a company's environmental footprint began gaining momentum in the 1970s.
Back then, there was growing concern about the depletion of natural resources, pollution, and the wearing
away of the ozone layer. In response to such concerns, the United Nations held its first major international
conference on environmental issuesin 1972, giving birth to the concept of'sustainability'. Slowly but surely,
companies worldwide started to feel the pressure of scrutinizing and limiting their environmental impact.
Consequently, by the 1990s, businesses began to implement strategies to reduce their environmental
footprints, paving the way for ‘green business' or'sustainable business.

Assessing the Impact of Corporate Activitieson the Environment

Business actions, like making and selling products; greatly affect our natural world. Thisis mainly through
pollution, including dirtying water and air and spoiling soil. When companies make things, they can release
bad gases and chemicals. Throwing away waste can also harm water sources. Companies often use too many
natural resources for their work, leading to these resources running out. For example, too much cutting of
forests and mining can harm nature and different species living in it. Energy use in companies is another
issue, asit can lead towards global warming. Those businesses that depend on things like oil and gasincrease
carbon emissions, making climate change worse. But companies can also do good things for the
environment. They can use friendly technologies and encourage habits that help nature, like recycling and
using renewable energy.

So, we need to regularly check how business actions affect the environment. These checks can help identify
harmful habits and guide companies to follow better ones. This can lessen the harm done to the environment.
Making money while taking care of the environment is not only good for the world, but people are also
starting to expect it. It can help a company succeed in the long term. So make sure your businessis doing its
part!

Strategies for Reducing a Company's Environmental Footprint

To make your company more eco-friendly, start by adopting these seven easy practices.

e Start using less energy. This could include using renewable energy sources like the sun or buying
energy-saving appliances and lights.
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e Cut down waste by recycling, composting, or reusing items. This helps limit the amount of waste that
goes to the dump.

e Try to go paper-free. Save your files digitally and use online chat to communicate rather than paper
notes. Thisway, fewer trees are cut down.

¢ Buy green office products. For example, choose paper products made from recycled materials or
kitchen items that can naturally break down.

e Make sure to save water. Y ou can cut back on water use by installing appliances and fixtures that use

less water.
¢ Get your team on board. Encourage working from home or car-sharing to cut dowron air pollution.
Ask them to bring their own water bottles and food containers instead of using s plastic ones.
¢ Run training sessions to make sure everyone knows how important it isto be i d how
they can help.

These might seem like small steps, but when everyone takes part, they make

Case Studiesof Major Corporate Contributo limate Change

ExxonMobil, Chevron, and British Petroleum significantly co amate change. ExxonMobil, abig
oil and gas company, is atop emitter of greenhouse gases. has produced a whopping 41.90
gigatons of carbon dioxide and methane since 1965. Everfg@owin burning fossil fuelsis warming our
planet, ExxonMobil continues these harmful activitieg# sustainable strategies. Chevron isa giant
energy company that's the second biggest culprit for w ge. It'sresponsible for 43.35 gigatons of
greenhouse gases since 1965. Chevron saysit's d togowering emissions but still digs for fossil fuels,
adding large amounts of CO2 to the atmosph

British Petroleum (BP), another big 0|I
since the mid-20th century. BP knoy
generating cleaner energy. They
climate change shouldn't be ig«g

, has emitted 34.02 gigatons of greenhouse gases

al warming and has started moving toward

ance their emissions by 2050, but their ongoing rolein
companies, and others, are huge contributors to climate
change through their greenhouse issions. Some are making strides toward becoming more sustainable,
but it's essential that these companieSQke responsibility for their impact on the environment. All companies
must keep finding ways to redufneir arbon footprints and switch to more sustainable energy options.

Analyzi orate Social Responsibility in Relation to Climate
Chan
Corporate soci onsibility (CSR) is a promise made by a company to act ethically and think about the

effect they have on society, the economy, and the planet. Because businesses make a big differencein
causing and fixing climate change, it'simportant to take a closer ook at their CSR activities. First, businesses
directly influence climate change because they use up natural resources and rel ease gases that warm up our
planet. So, akey part of CSR is adopting eco-friendly habits, such as using energy that comes from sources
like the sun or the wind, throwing away less, and cutting down the amount of carbon they release.

Companies should aim not only to cut down the harm they cause but also work actively against climate
change. They can make new products and technology that are gentle on the environment or pour money into
projects that fix the damage we've already done, like planting more trees. The CSR actions of companies
when it comes to climate change matter more and more to people. Customers who know more about the
environment and care about it more are choosing businesses that act responsibly. Likewise, people who put



money into companies are more ready to support companies that think about their effect on the environment.
A solid CSR plan related to climate change does not only help the environment, but it also makes a
company's reputation better, wins loyal customers, and boosts business performance.

Still, we have to check how effective these CSR plans are and see if these companies are truly sincere.
'‘Greenwashing' is where a company pretends to act responsibly towards the environment when it doesn't.
Hence, it'svital to pay attention to this. Organizations that make and enforce rules and outsiders who check
companies records have abig job in ensuring that companies tell the truth. When looking into CSR and
climate change, we must not only consider what strategies companies use to lessen their effect on the
environment, but also if these strategies work. With more people around the world bec are of
climate change, CSR has evolved from an added bonus to a must-have for busin ey rced not
just to reduce the harm they cause but to increase the good they do for our planet.

Evaluating the Ethicsand Morality of Cor poy®e ainability
Practices

Assessing the ethics of a company’ s sustainability practicesis
if the company cares about the environment and sustainabilj
company sustainability goes beyond just following the lay
environment. Be transparent; it's part of good ethics. Coii
environment, offering truthful data for anyone to exa @

Wt challenging. It's about checking
Ily actions. At its heart, ethical
lear actions that strive to protect the

ggfhustainable, not for a better public image but
because it’s the right thing to do. Don't use 'gi@ ', afake green marketing tactic, to pretend to be

eco-friendly. It may help in the short term g \; 0 posing a business and reputation risk—questioning
how ethical such actions are. Respect jus ‘ eSS in sustainability practices. Treat all stakeholders

the environment. Companies shoulSt as good stewards and protect the environment, not thoughtlessly
abuse nature's gifts. Along with egyi 3

Pdship, and social responsibility. So, companies should remember that their

honesty, justice, fg
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actions tod
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In Epilogue

It's really important that businesses step up and do their part to fight climate change. It's as much amoral
duty asit isabusiness one. Making money isn't al that matters; looking after our planet is more significant.
Climate change puts us al at risk, and companies can both cause and fix these problems. More and more
people are demanding that businesses act responsibly towards the environment. This requires more than just
following the rules. It's a big shift that involves everyone in the business along with its stakeholders, and it
has to be more than just a side project. Being earth-friendly hasto be a key part of how businesses operate.
We need to throw out the old ways of doing business and make sustainable practices amain priority. Take
note; thisis not just important for the planet's health. Better yet, businesses that put sustainability first usually
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find that it boosts how customers see them, makes customers stay loyal, and lifts long-term profits. So, doing
what's morally right for the climate isn't just a nice thing to do; it's also smart for businesses.



